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Cross-cultural Global Perspective Interdisciplinary Program
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IBA Cross-Cultural Marketlng
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T FeAr IBA E-Commerce and Internet Marketing *
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FBA International Business
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The credit requirement of this program is 9 credits, including at least 3 credits of basic co\&{;se 3_ /

credits of main course, and 3 credits of practical course. At least 6 credits should take from o’chep_/

three programs. (College course “Statistics” recognizes as original program course). For the details

of the Micro-credits, please contact IMEM secretary.




E7 A8 T2 L 23RE | BB KT R
SRS FF A FEEREY)

Y Ep & y n
ik o EEE R
F R 3RER RVE- &2 # % | E-malil :
PHAD FEBB RS R RS REL AR
AL A HAe LA BaE - | #ik &

A AL

L

& A

FhIRE
RPARES AT S 94 R
D@ g AR M HArig Y 2 B gk FEEAL
IR 4A5F R ERGERE R
P 12 SHARAR 5 R B ARIAR) ©

BEURR SEPP AW & 7 p

FREARELAET FaPY AR &7 0

SR NI VA 3 2SN IS0 S I \\ e
ﬂ**QWaJ%W%§¥E¥%§ﬂE%§ g8 ﬁ@aﬁ@v@ﬁLu_//

SERFREFSIy e Sl ¥ agd



