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Cross—-cultural Global Perspective Interdisciplinary Program
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Basic Course Management and Managerial Practice 3 Credits
B E R A30201 £ & L% &2 )3T 3 /R

IMEM Creative Thinking and Innovation
LRS- A30204 % %k ¢ 12 3 o/
IMEM Project Management
B g 5 fg A30101 # R #EFF 1% 3 /R
IMEM Digital Photography Practice
oo At B & F Az A27372 FHF 3 2 e 3§~
Main Course IBA International Marketing * 3 Credits
A29205 R ¥ 5 B #H ¥ F i
P78 2 TR R .
FBA Theory and Practice of International 3 #/E
Trade
A28203 sk FL B ek
R E PR R ,
THM Human Relations in Tourism and 3 & /R
Hospitality Management
B4 H G2 A30209 i} % ¥ 7 5
1 ¥§7¥ /ﬁ F_ﬂf”' 3 Z;E/E
IMEM Consumer Behavior
B E R A30105 % £ %
IMEM 3 E/E
Introduction to Aesthetics
B g 5 fg A30312 #5438 2R (7 3 %/
IMEM Wedding Planning and Practices =
&84 A27344 g5~ it F I
51 r ity 3 Y
IBA Cross-Cultural Marketing
& Az A27430 T+ T AR 41 B (7 4 .
q ket 3 H/E
B s IBA E-Commerce and Internet Marketing 3850
Practical Course P47 8 42 A29132 R 7§ #3+%% Introduction to 3 %/ 3 Credits
FBA International Business
P47 8 47 A29303 H'% £ &2 3 3 %/
FBA International Finance and Trade =
P4 B 42 A29391 Z =hfg ;N k3t 3 5/
FBA Cloud Programming =
A28206 - %% # 12
BLE AR - AL B1F -
THM Tourism Perspectives on Cultural 3 E/JE
Geography
BEE R A28104 & R4 & < L 3 5 JE
iR
ITHM World Food and Beverage Culture
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The credit requirement of this program is 9 credits, including at least 3 credits of basic coﬂ{%e 31:red’/ts gsf

main course, and 3 credits of practical course. At least 6 credits should take from other three

(College course “Statistics” recognizes as original program course). For the details of the Micro-credits,

please contact IMEM secretary.
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