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Cross-cultural Global Perspective Interdisciplinary Program
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Basic Course Management and Managerial Practice
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IMEM Creative Thinking and Innovation in the Al Era
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IMEM Media and Communications
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IMEM Visual Art 3 &/
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Main Course BEF A FaEy 3 FJE
IBA International Marketing
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FBA Theory and Practice of International Trade ®
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Human Relations in Tourism and Hospitality 3 * /R
ITHM
Management
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ITHM Tourism Perspectives on Cultural Geography
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IMEM Consumer Behavior 9 Credits
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IMEM Al-Driven Project Management and practice
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IMEM Wedding Planning and Practices *
Wes T 3 2 /e
IBA Cross-Cultural Management ®
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B IBA E-Commerce and Internet Marketing =
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Practical Course P47 & 2 B2 7 715, Introd'uctlon to International 3 5/
FBA Business
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P E AR E&] fﬁﬁ” B 3 EJE
FBA International Finance and Trade
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FBA Cloud Programming
PRy LR E 5 £/
ITHM World Food and Beverage Culture *
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The Development of Coffee Industry and Its 3 #/E
ITHM L
Technology Application
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The credit requirement of this program is 9 credits, including at least 3 credits of basic course, 3

credits of main course, and 3 credits of practical course. At least 6 credits should

three programs. (College course “Statistics” recognizes as original program co ; ,

of the Micro-credits, please contact IMEM secretary. es E?}ﬁl#ﬁ;lﬁ%ﬁﬁ
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